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Psihologia consumatorulut
Consumer_Psychology

PLAN DE INVATAN’IANT

Anal de studin I

Semestrul I
— — Procent de ore

Nr.ore/sapt. desra~urate
Nr. Tipul (fizic+online) FV Cr online/scm.Dcntmiirca d is p1 mci Ic ~ I ~ (lisci~~l mci I
crt.

CHILI LP —~ CISIL1LP
Discipline_obligatorii (Compulsory courses) - — — —

Analizã calitativä de marketing AAK2IOI DS I 2 2 0 0 EVP 8 0 0 o 0
‘Analizäcaiitativádemarkcting

Publieitate AAK2IO5 DS 2 2 0 0 E 7 0 0 0 0
2 phI itt —

Tehnici de negociere AAK2I 10 DS 2 2 0 0 IEVP 8 0 0 0 0
~ Tehniei de_negociere — —

Brand Management MCA 1.3 DS 2 I 0 0 E 7 0 0 0 0
~ Brand Management — — — —

Total ~11.-!- °

Discipline facultative (Supplementary courses)

~ Managementul conflictelor ~M2’05~ DC I 0 0 EVP~ 3 0 0 0 0
Conflicts_Management

Sernestrul 2 —~_____________ —

Procent de ore
Nr.ore/sãpt. desffl~urate

Nr. Codul Tipul (flzic+online) FV Cr online/sem.Denumirea disciplinci
crt. disciplmnei diseiplinci

CISILI LP CISILILP
Discipline obligatorii (Compulsory courses) — —— — — — —

I Strategii de pret fAAK’~fl5 DS 2 I 0 0 lE 5 0 0 0 0PriceStrategies

2 Managementul vflnzarilor AEE2228 DS 2 I 0 0 E 5 0 0 0 0
Sales_Management — —— — — — —

Marketing digital MCA 2.1 DS 2 2 0 0 IS 5 0 0 0 0
3DigitalMarketing —

0 0 EVP 5 000 04 MCA2.4 DS 2 I



Gandire creativa MCA I GA DS I I 0 0 EVP 5 0 0 0 0
~ Creative Thinking — — — —

6 Eticä ~i integritate academicã Ms I cia DF I 0 0 0 EVP 5 0 0 0 0Ethics and academic integrity — — — —

Total 1060 0 300000

Discipline_facultative (Supplementary courses) — — — — — — —

~ Managementul afacerilor imobiliare MAIAA DC 2 [ 2 0 0 EVP 3 0 0 0 0Real Estate Business Management — —

8 Managementul recompenselor MRAA DC 2 I 0 0 £ 3 0 0 0 0Rewards Managcment —______ — —

Anul de studlu II

Semestrul3 — - -_____________

Procent de ore
Nr.ore/säpt. desra~urate

Nr. Codul Tipul (fjzic+online) FV Cr online scm.Denumirca cliscipi mci
ert. discipi i nei discipi mci I

CISILI LP —— CIS1L~P
Discipline obligatorii (Compulsory courses) — — —______ —

Distribuçie 1AAK2306 DS 2 I 0 0 £ 6 0 0 0 0
IDitribut { —

Limba englezá avansata pentru afaceri AEE2350 I DF 2 2 0 0 £ 7 0 0 0 0
2 Advenced English for Business -~ —

Stagiu dc cercetarc-documcniare ~i pregãiirea
diserta{ie AEE2428 DS 0 2 0 0 EVP 5

~ Research Stage documcntalion and preparation

of disscration — — — — — — — — —

Comunicare organizationala MCA2.CO DS 2 I 0 0 EVP 6 0 0 0 0
~ Organizational Communication — —

Promovare online MCA2.PI DS 2 2 0 0 EVP 6 0 0 0 0
~ Online promoting —

Total 880 0 300000
Discipline_facultative (Suppici entary courses) — - — — —______ —

Comun icare intcrcu turn Ia In Ii mba Gerniana
6 Intercultural Communication in Genrian AAM232 I DC I 0 0 EVP 3 0 0 0 0

language

~ Comunicare inierculturalã In limba Francezä AEE2362 DC HI 0 0 ~
Intercultural Communication In_French_language

Semestrul 4 —

Procent de ore
Nr.ore/säpt. desth~urate

Nr. Codul Tipul (fizic+online) FV Cr online/sentDenumirca dis iplinei
crt. d scipl i wi disc pl inefl___________________________

I~IS~LI LP CIS~LILP
Discipline obligatorii (Compulsory courses) — —~ — — —

Content Marketing MCA2.CMK DS 0 2 0 0 EVP 5 0 0 0 0
l Content Marketing — —

Relatüpublice \4CA2RP DS 21 I 0 0 B 6 0 0 0 0
2 PublicRelations —_____________ —

Discipline opçionalc: I din 2 (Optional courses: I out of 2) — —

(MCA2.DOl 1.2) Marketing experiential AAK24 Ii 0 J 0 0 0
(MCA2.DOI 1.2) Marketin cxperiential DS 0 I 7 0 0 EVP 3 — —

~ (M~A2.DOI .1.1) Stagiu or ‘anizalional ‘-~~~i 0 0 0 0

(MCA2.DOl 1.1) Stagiu organizational — — — —

Discipline oplionale: I din 3 (Optional courses: I out o13) — — — —

k~E~IDo2.2.3 Analiza financiara AAC22OH 1 0 0 0 0
kMCA2.DO2.2.3) Financial Analysis DC 2 I 0 0 E 9 —

~ (MCA2.D02. 1.1) Managem ‘ntul proiectelor AAI2 05 0 I 0 0 0

(MCA2.D02 1.1) Managen’ntfflproiecielor j — — — —



(MCA2.D02. I .3) Comun icarc inteicU Ituiala AAM 241 I I
gMCA2.D02. I .3) Comun icarc interculturala i I —, I I I

Discipline optionalc:Idin 2 (Optional courses: I out of 2) -~

frMc~2~3 1.2) Inteligenta ecoflomlea AAM24I2 —~ o o o 0
(MCA2.D03. 1.2) lnteligcntä eeonomicñ DC 2 I

~ (MCA2.D03. 1.1) Marketing social McA2. 0 0 0 0

(MCA2.D03. 1.1) Marketing social I — — — — — —

l’otal ——___ 61210 0 300000
Discipline facultative (Supplementary courses) —

6 Geopoliticá ~i mediile de afhceri I GMAAA
Geopolitics and business environments I DS 2 I oJ 0 3 0 0 0 0

SusØnerea lucr~rii de finalizare actudiilor 0 0 4 0 1w — —

Legcndà:
DA - Discipline de aproftindare; DSI - Discipline de sintezä
C — Curs; S — Seminar; L — Laborator; LP — Lucrari praclice
Fv - Forma de verificarc (E - Examen; C - Colocviu; EVP - Evaluare pe parcurs)
Cr - Nurnãr creditc ECTS

DIRECTOR DEPARTAMENT,
Prof. univ. dr. Stefan Andrei NESTTANProf. univ. il ROMAN


