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Domeniul: Marketing
Area of study: Marketing
Specializarea/Programul de studiu: Analiza ~i strategic de marketing
Programme of study: Marketing Analysis and Strategy
Limba de predare romñnã
Teaching language: romani
Durata studiilor: 2 ani
Length of the programme of study: 2 years
Numar de credite: 120
Number of ECTS credits: 120
Forma de invälãrnânt: IF
Mode of study: full-time education
Seria: 2023-2025

Etica si intcgritate academica
— Ethics and academic integrity

PLAN BE INVATAMANT

Anul de studin I

APROBAT,

RECTOR,
Prof. TOADER

Semestrul I
Procent de ore

Nr.ore/sapt. desra~urate
Nr. Codul Tipul (flzic+online) FV Cr online/scm.Denumirea disciplinei diseiplinei disciplinei
crt.

CIS~Li LP —— CISRILP
Discipline obligatorii (Compulsory courses) — —

Analizä calitativä de marketing AAK2IOI DS 2 2 0 0 F 8 0 0 0 0
1 Qualitative marketing analysis — — —

Publicitate AAK2IO5 DS 2 2 0 0 E 7 0 0 0 0
2Advertising —— —

Analiza eantitativa Si prognoza de marketing A1S52145 DS 2 I 0 0 EVP 8 0 0 0 0
~ Marketing Quantitative Analysis and Forecast — — —

Brand Management MCA 1.1 DS 2 I 0 0 £ 7 0 0 0 0
~ Brand_Management — —

Total 860 0 300000

Semestrul 2 — —

Proeent de ore
Nr.ore/sapt. desth~urate

Nr. Codul Tipul (fizie+online) FV Cr online/scm.
Denumirea disciplinei disciplinei diseiplinei

crt.
CIS~LI LP cISIL{LP

Discipline obligatorii (Compulsory courses) — — — — — — — —

I Strategii depret AAK2205 DS 2 I 0 0 F 7 0 0 0 0
— — — — — — —

Analiticä de niarketin ASM 1.2 DS 2 I 0 0 E 6 0 0 0 0
2 Marketing Analytics — — — — — —

Marketingdigital ASM 1.2 DS 2 2 0 0 E 6 0 0 0 0
3DigitalMarkcting — — — — — — —

0 0 E 50000Msl.eia DF I 0



Discipline op;ionale: I din 2 (Optional courses: I out of2) — — —

ILimna franceza pentru afaceri I AAA2285 o ~ 1 o o
BusinessFrenchl DF 2 2 0 0 EVP6 — —

~ Limba gerniana pentru afaceri I IAEE2l24#I ~ o ~
BusinessGermanl I I . — — — — — — — —

Total 960 0 3000 00
Discipline facultative (Supplementary courses) I I

6 I anagemen~l ifacerilor imobiliare MAIAA DC I 2 I 2 0 0 EVPI 3 0 0 0 0
Ikeal Estate Bust ncss Management I I I I I I I I I

Anul de studiu II

Semestrul 3 —

Procent de ore
Nr.ore sàpt. desIi~urate

Nr. Codul Tipul (fizic online) FV Cr online scm.Denumirea disciplinet disciplinei disciplinei
crt.

CISILI LP —~ CISILILP
Discipline obligatorii (Compulsory courses) — — — —

Distribu;ie AAK2306 DS 2 I 0 0 E 8 0 0 0 0
I Distribution — — — — — — — —

Stagiu de cercetare/documentare si pregatirea
disertadei AAK23I4 DS 0 2 0 0 EVP 7 0 0 0 02 Research Stage documentation and preparation

of dissertation — — — — — — — — —

Analitica digitala ASM2 AD DS 2 I 0 0 E 7 0 0 0 0
3DigitalAnalyticc — — — — — — — — —

Discipline op~ionalc: I din 2 (Optional courses: I out of 2) — — — — — —

Limba germanü pentru afaceri 2 AEE2223 ~ ~ o
German Language for Business 2 DF 2 2 0 0 £ 8 — —

~ Limba franceza pentru afaceri 2 AEE2223 0 0 0 0

~ French Language for Business 2 — — — ——1— —

Total 660 0 30OO~0O

Semestrul 4 — —

Procent de ore
Nr.ore/säpt. desrawrate

Nr. Codul Tipul (fizic+online) FV Cr online/scm.Denumirca disciplinei disciplinei disciplinei
crt.

CISILi LP —— CISILILP
Discipline obligatorii (Compulsory courses) — — — — — — —

Inovare si dczvoltarea produselor noi ASM2 DPN DS 2 2 0 0 EVP 9 0 0 0 0
~ New_Product_Dcvelopmcnt&_Innovation — — — — — — —

Relatiipublice ASM2RP DS 22 0 0 B 9000 0
2 Publicrelations — — —

Discipline op~ionale: I din 2 (Optional courses: I out of2) — —

Marketing experiential AAK24 13 0 1 ~ 0 0
Experiential Marketing DS 0 7 0 0 6 3 I — —

~ Stagiu organizational AAM2406 0 0 0 0

Internship — — — — — — —

Discipline opçionale: I din 2 (Optional courses: I out of 2) — — — — — — — — —

lManagemcntul proicciclor AAI2IO5 0 0 0 0

4 Management DS 2 I 0 0 EVP 9 — — — —

Macromarkcting ASM2 MM 0 0 0 0
Macromarketing — — — — — — — —

Total 6120 0 300000



Discipline facultativo (Supplementary courses)
Comunicare intercuiturala in limbä stráinä I

S Intercultural communication in a foreign CIAAI DC 2 I 0 0 EVP 3 0 0 0 0
languagel —_____________ ——

6 Geopoliticä ~i mcdiilc de afaceri GMAAA DC 2 I 0 0 EVP 3 0 0 0 0
Geopolitics_and business environments — — — — — — — —

~ Managementul conflictelor MCAA DC I 2 0 0 EVP 3 0 0 0 0
Conflicts_Managcmcnl — — —- — — — — —

8 Managementul recompenselor MRAA DC 2 I 0 0 E 3 0 0 0 0Rewards Management — — — — —

Suslincrea lucrarii de finalizare a studiilor 0 0 0 0 10 — — —

Legendà:
DA - Discipline do aprofundare; DSI - Discipline de sintezá
C - Curs; S - Seminar; L - Laborator; LP - Lucrüri practice
Fv - Forma do verificare (E - Examen; C - Colocviu; EVP - Evaluare pe parcurs)
Cr - Numär crcditc ECTS
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DIRECTOR DEPARTAMENT,
Prof. Univ. dr. Stefan Andrei NE5TIAN


