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PLAN DE INVATAMANT
Anul de studiu |

Anexa 1

APROBAT,

RECTOR,

Prof. univ. dr. Tudorel TOADER

Semestrul: | Semestrul: Il
Nr. . T Codul Conditio- 5 x Tipul
; Nr. /sapt. Nr. /sapt.
crt. Denumirea disciplinei disciplinei* nari . orersap FV | Cr f. ore/sap Fv Cr [ disciplinei*
C|S|L Cc S L
SI.Discipline obligatorii (Compulsory courses)
Publicitate
DS
1 Advertising 2|2 El7
5 Brand Management 5 | 1 e |7 -
Brand Management
Econometrie avansata
DF
3 Advaced Econometrics 212 E |8
Analiza calitativa de marketing
DS
4 Marketing Qualitative Methods 212 EVP 1 8
Discipline optionale: x din y (Optional courses: x out of y)
Discipline facultative (Supplementary courses)
SII. Discipline obligatorii (Compulsory courses)
Marketing digital
DS
6 Digital Marketing 2|2 : 4
Strategii de pret
5 DS
2 Price Strategies 2| : 7
Analitica de marketing
DS
8 Marketing Analytics 2|1 : 7
4 Limba germana pentru afacerl )] 2| 2 eve | 6 DF
German Language for Business ()
Etica si integritate academica
’ DF
) Educational Ethics 1o EVP | 3
Discipline optionale: x din y (Optional courses: x out of y)
Discipline facultative (Supplementary courses)
6 [Real Estate Business Management 2|2 EVP | 3 DC
. 3E+1 3E+3E
Total ore pe semestru, total probe pe semestru, total credite pe semestru:| 8 | 7| 0 EVP 30({11| 8| O VP 30




Anul de studiu Il

Nr.
crt.

Denumirea disciplinei

Codul
disciplinei*

Conditio
nari

Semestrul: 11l

Semestrul: IV

Nr. ore/sapt.

Nr. ore/sapt.

FV | Cr FV Cr

C

S

L c| S L

Cr

SI. Discipline obligatorii (Compulsory courses)

1

Distributie
Distribution

DS

Analiza cantitativa si prognoza de marketing
Marketing Quantitative Analysis and Forecast

DS

Stagiu de cercetare/documentare si pregatirea
disertatiei

Research Stage / documentation and preparation of
dissertation

EVP | 6

DS

Limba germana pentru afaceri (ll)
German Language for Business (lIl)

EVP | 6

DF

5

Analitica digitala
Digital Analytics

DS

Discipline optionale: x din y (Optional courses: x out of y)

Discipline facultative (Supplementary courses)

SIl.

Discipline obligatorii (Compulsory courses)

7

Dezvoltarea produselor noi
New Product Development

DS

1

Relatii publice
Public Relations

DS

Discipline optionale: 1 din 2 (Optional courses: 1 out of 2)

EVP | 3

3

Stagiu organizational
Internship

DS

10

Marketing experiential
Experiential Marketing

Discipline optionale: 1 din 2 (Optional courses: 1 out of 2)

EVP | 9

DS

4

Managementul proiectelor
Project Management

Macromarketing
Macromarketing

Discipline facultative (Supplementary courses)

1

Managementul conflictelor
Conflicts Management

EVP | 3

DC

Managementul recompenselor
Rewards Management

DC

Comunicare interculturala in limba straina
Intercultural Communication in Foreign Language

EVP | 3

DC

Geopolitica si mediile de afaceri

Geopolitics and Business Environments

EVP | 3

DC

Total ore pe semestru, total probe pe semestru, total credite pe semestru:

3E+2
EVP

3E+2E

1 VP

30

Examen de disertatie: 10 credite

Legenda: C - Curs; S - Seminar; L - Laborator/Lucrari practice;
Fv - Forma de verificare (E - Examen; C - Colocviu; EVP - evaluare pe parcurs);

Cr - Numar credite ECTS, DF - disciplina fundamentala, DS - disciplina de specialitate, DC - disciplina
complementara
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