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Short description/Contents  
 
 
 
 
 
 
 
 

Direct Marketing – Project stages: 
1. Company  
2. Direct marketing campaign objectives 
3. Target identification  
4. Message conception  
5. List of 10 potential clients 

Assessment  
 
 
 

The evaluation will consider a seminar project. 
The structure of the project is discussed with 
the professor at the beginning of the semester. 
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