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51.Discipline obligatoril {Computsory courses)

Publicitate
1 |4dvertising

Brand Management

2 Brand Management

DS

Tehnici de negociere
Negociation techniques

EVP

ps

Analiz3 calitativi de marketing

3 Marketing Qualitative Methods

EVP

Discipline optionale: x din vy (Optional courses: x out of y)

Discipline facultative (Supplementary courses)

5 Managementul conflictelor
Conflicts Management

EVP

Sit, Discipline obligatorii (Compulsory courses)

6 Marketing digital
Digltal Marketing

0s

Strategii de pret

f Price Strategles

Managementul vAnzarilor
Sales Management

EVP

D5

9 Psihologia consumatorului
Consumer Psychaiogy_

DS

Etica si integritate academica

10\ Ethics and academic integrity

EVP

DF

Discipline aptionale: x din y (Optional courses: x out of y)

Discipline facultative (Supplementary courses)

1 Managementul recompenselor
Rewards Management

12|Real Estate Business Management

EVP
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S1. Discipline obligatorli {(Compulsory courses)
1 Distributie

Distribution

2 Limba engleza avansata pentru afaceri

Advenced English for Business

Stagiu de cercetare/documentare §i pregitirea
disertatief

Research Stage / documentation and preparation of
dissertation

Promavare online

DS
Online promoting 212 EVPi 6

Comunicare organizationald
Organizational Communication

Discipline optionale: x din y (Opticnal courses: x out of y)

211 EVP| 6 Bs

Discipline facultative (Supplementary courses)

5 Comunicare interculturat tn limba str&in3 1 sau 2

DC
Intercultural Communication in a foreign language 1 or 2 A BRI

Sil, Discipline obligatorii (Compulsary courses)

Content Marketing
Content Marketing 0|2 EVP |5 ps

Relatii publice

g Public Relations 212 E |6 DS

Discipline optlonale: 1 din 2 (Optional courses: 1 out of 2) g]6 EVP| 3 DS

Stagiu organizational
Internship

Marketing experiential
Experiential Marketing
Discipline optionale; 1 din 3 (Opticnal courses: 1 out of 3) 211 E |9 o
Managementul profectelor
Project Management

Analiza financlard

Financial Analysis
Comunicare intercultural
Intercuitural Communication
Discipline optionale; 1 din 2 (Optional courses: 1 out of 2) 211 E |7

D

1

(=]

11

’ Marketing social
Soclal Marketing

—_

Inteligentd economica

j2 Economical Intelligence

Discipline facultative (Supplementary courses)

13 Geopolitica 51 mediile de afaceri
Geopolitics and business environments

2E+ 3EV
Total ore pe semestru, total probe pe semestru, total credite pe semestru;| 8 | 8 | 0 [3EV{30| 6 |11| O |P+2(30

Examen de disertatie; 10 credite
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